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New Forests invests in sustainable 
and productive landscapes in 
Southeast Asia, Australia, New 

Zealand, and the United States.  









The world’s forests and forest soils 
store more carbon than can be 

found in the  atmosphere.
https://www.greenfacts.org/en/forests

/l-2/3-climate-change.htm









More than 13 million people are 
employed in the formal forest sector, 

and more than 300 million people 
live in forests. 











The amount of wood we take from 
forests and plantations each year may 

need to triple by 2050 to meet the 
world’s growing demand. 













Private investment in forests is a 
substantial opportunity to support 
rural economies, reduce poverty, 

and provide gender equality 
benefits. 













CONFIDENTIAL – NOT FOR DISTRIBUTION

SIMA Off-Grid Solar and Financial Access Senior Debt Fund I, B.V. 
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1.2 billion people in the world do not have electricity.
95% of these people live in Sub-Saharan Africa and Asia.

E N E R G Y  P O V E R T Y

An image of Earth’s city lights. The darkest areas are the least developed.
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S O L A R  H O M E  S Y S T E M SP O R TA B L E  S O L A R  L I G H T S

$5 – 60 $100 – 1,000 made affordable through 
mobile Pay as You Go installments

0.5 – 3 Watt Solar Panel 
lithium-ion battery

4 – 200 Watt Systems lithium-ion 
battery, typically

Mobile charging
on some models

Multi-room: 4–10 LED lights, mobile 
charging, fridge, fans, TV

O F F - G R I D  S O L A R  E Q U I P M E N T  A N D  C O M P A N I E S
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Sample 
Companies



T E C H N O LO GY  A N D  PAY - A S - YO U - G O  ( PAYG )  M O B I L E  
PAY M E N T S

Mobile Money repayment in 
installments over 12 to 36 months 

makes product AFFORDABLE

$

Server-based Customer Management Remote monitoring 
maintains QUALITY

Solar Company 
Maintenance Team

Customer 
Database

Solar System Health 
Diagnostics

Customer
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Off-Grid Solar System



By 2020:
• $3 Bn annual financing required by Off-Grid 

Solar companies
• 34% annual unit growth projected

mm of units

From 2017-2022:
• Solar represents the largest annual capacity 

additions for renewables, above wind and hydro

Source: International Energy Agency
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F I N A N C I N G  N E E D S  TO  G R OW  O F F - G R I D  S O L A R  M A R K E T

Source: Bloomberg New Energy Finance



Credit Protection 
(USD)

Credit Protection 
(% of Total Fund Size)

$47.5M 63.4% 

$12.5M 16.7% 

$7.5M 10.7 % African Guarantee Fund is providing a first 
loss guarantee on the Junior tranches

USAID enabled SIMA to add an additional 
$1.0M Junior-B tranche$2.5M 4.0%

$2.0M 2.7%
Catalytic Credit Protection =
$1.3M modeled losses (1.8%) +

$0.7M excess spread (0.9%

Super Senior Tranche
USD $29.5 million
Coupon: 3.35%

Senior Tranche
Size: USD $35.0 million
Coupon: 5.35%

Junior-A Tranche
Size: USD $9 million
Coupon: 7.35%

Catalytic Tranche
Size: USD $0.5 million
IRR: 20.19%

Liabilities

50-70%

Off-Grid Solar 
Companies

30-50%

Microfinance 
Institutions 

w/ solar asset 
backed micro-

financing 
programs

Assets

Junior-B Tranche
Size: USD $1.0 million
Coupon: 1.75%

BLENDED FINANCE 
FUND STRUCTURE

A 4-year, 
US $75 million

Senior Debt Fund

NB: Figures provided for illustrative purposes and are not a promise for a specified financial return. 34



Over 4 years, the SIMA Off-Grid Solar and Financial Access Senior Debt Fund I aims to:

Provide Electricity Access to over 1.25 mm beneficiaries

Reduce 4.6 million tons of CO2 emissions
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SIMA FUND I’S DIRECT SOCIAL IMPACT

Promulgate an industry Code of Conduct

SIMA Code of Conduct covers:
• Product quality (2 year+ warrantees)
• Good customer service, and
• Value to the customer



Business 
Activities

Business and Social Goals

Output Oriented Goals
How much of what type of services 

are delivered, to whom?

Customer Interfacing 
Goals

How good are the services provided? 
How transparent is the organization to 

customers? How satisfied are 
customers?

Organizational Culture 
Goals

Employee Retention, Satisfaction, 
Diversity, Levels of internal 

transparency, staff training, etc.

Societal 
Impact
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S O C I A L  I M PA C T  F R A M E W O R K :  
A L I G N M E N T  O F  B U S I N E S S  &  S O C I A L  G OA L S



No Energy 
Poverty

Cost of Product-l Cost of 
Alternative

Cost of Alternative

Good Health 
And Well Being

# of Households where 
Solar Products replaced 

harmful products

Improve Gender 
Inequality

# of Units Sold to 
Women

Sustainability 
Clean Water And 

Sanitation

# of Companies funded 
with covenants that 
promote responsible 

production

Affordable And
Clean Energy

Units Sold x Energy 
Capacity of the Product

01

02

03

06

07

Industry 
Innovation & 
Infrastructure

# of Companies funded 
with covenants that 
promote responsible 

production

Reduced 
Inequalities

Average Household Size x # 
of Products Sold

Responsible 
Consumption 

&
Production

# of Companies funded 
with covenants that 
promote responsible 

production

Climate Action

Units Sold x (Greenhouse 
Emissions of Products 

Replaced – Greenhouse 
Emissions of Product)

Partnerships 
For The Goals

# of Companies funded 
with covenants that 
promote responsible 

production

09

10

12

13

17

Tracking metrics align with Global Off-Grid Lighting Association (GOGLA) and IRIS metrics of Global Impact Investors Network (GIIN)
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A L I G N M E N T  W I T H  S U S TA I N A B L E  D E V E LO P M E N T  G OA L S
Off-Grid Solar effects 10 out of the 17 SDGs created by the United Nations. 





2017 Maggie’s Organics©

In search of a better Tortilla Chip
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